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Give Yourself
the

Type, NOT Hype!
>Essential networking tool

>Powerful in selling—one-on-
one or selling to groups

>Key to creating advertising &
marketing that works

>Crucial for authors trying to
write the Great American (or
whatever) Novel, to understand
how their character’s mind
works

>Helpful for managers and ex-
ecutives to decide which tasks

to do themselves and which to

delegate

>Wonderful coffee table, guest-
room or even bathroom reading.
Easy to get into instantly, read
and benefit from even brief ex-
posure

>Attorneys need it to under-
stand selves, staff, clients,
judges, opposing counsel, wit-
nesses and others in the case

>Great when traveling, to de-
cide which line to get in, at cus-
toms. (Or even at banks and
supermarkets)

>Speakers need it to understand
both themselves (their natural
style), & their audiences’ to
communicate with each Type

>Therapists & counselors need
to understand their own Type
and their clients’ to reduce
transference problems and to
avoid misunderstanding cou-
ples/ families/ clients interac-
tions that are Type-based

Discover the
Power
of
INTROVERSI

A great
thinker has written a book on

scholar and deep

truth. The addition of a little basic
knowledge of human beings ( the
sort of thing that should be taught
in grade school, but mostly isn’t)
can help us understand how to
make practical use of the scholar’s
understanding.

Dr. Felip Fernandez-Armesto’s
book, Truth, finds all “truth” falls
into fout broad categories. Inter-
estingly, these categories coincide
with the four basic mental func-
tions (Sensing, iNtuition, Think-
ing, and Feeling) as obsetved by C.
G. Jung and made generally avail-
able to the world by Briggs and
Myers.

The four categoties and Func-
tions are:(see chatt below)

to FOLLOW!
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How We Look To One Another

Practical Tools for Better
Communicat

The Nature of Truth,
The Truth of Our Nature

Type Thoughts by William D. G. Murray

to spend 51% of our time using
our Dominant function as Otto
Kroeger put it).

It helps to understand that the
first two kinds of truth reflect swo
different ways of perceiving reality, as
determined by one‘s inborn brain
“wiring.”  Though we all use
both— our 5 senses (Sensing) and
our “6th sense (iNtuition), we all
have a preference for one or the
other, and so use it more. Thus we
develop greater expertise and skill
in our preferred function. That
one (S or N) will be the way we
generally petceive the world, and
will be a major determinant of our
personality. Similarly, the 3rd and
4th kinds of truth reflect #wo_funda-
mentally different ways of making deci-
sions— also determined by our

Category of Truth

1. Empirical truth, which comes from our five senses.

2. Felt truth that you “just know” [through your “6th
sense,” intuition], rathet than demonstrate.

3. Logical truth, determined by reason & the rules of logic Thinking (T)

4. Accepted truth as declared by holy writ or oracle

Mental Function
Sensing  (S)

iNtuition (N)*

Feeling

)

Though all four kinds of truth—
and mental functions— are always
present in a society (or an individ-
ual), different individuals and
cultures — teams, organiza-
tions, societies, historical move-
ments— arte driven by their
stronger relative preference for
some kinds of truth over others.

Jung’s theory basically says
the brain does two important
things: take in information (perceive)
and decide what to do about it. We
have #wo ways fo do each (making the
four functions above), and a natu-
ral preference for one of each pair.
We have a natural preference for
one way to perceive, and a natural
preference for one way to decide.
We also have an overall preferred
or “Dominant” function— one of
the four, which we use most often
(a good day is one where we get

inborn preference for thinking
with logic (called “Thinking” by
Jung) vs. thinking with our per-
sonal  values systems (called
“Feeling”). Thinking and Feeling
(T and F) are the Judging func-
tions— the other two of the four
Jungian “mental functions,” the
four basic things we do with our
brains.

Thus we have 4 distinct kinds
of people: Dominant Sensors,
iNtuitors, Thinkers, and Feelers.
Each constructs their own truth
with different tools. As with the
story of the 4 blind men describing
the elephant, it is not surprising
that they find different kinds of
truth.

People with different mental prefer-
ences will have different personalities.

(cont’d on p.4)

If you'd like to create better rela-
tionships, then you must get this...
And it’s Free!

“Improve Your
Most Important
Love and Work
Relationships...

...Get 11 Power-
ful Professional
Secrets That
Work like Magic,
FREE!™

Discover vitally important things
you didn't know about yourself
and people you love, live and
work with and learn what to do
about them. Practical tips you'll
wish you'd known years ago. No
one should have to go through life
without knowing this stuff; but
they don't teach it in school. We
think you deserve to know.

"Now you can start
learning these “FREE”
secrets immediately...

~.Just send us your
Name and e-mail ad-
dress and we will send
you your free informa-
tion. Right Now,
Sign-up at:

www. I[HSType.com

TypologyToday©2010Type & Temperament, Inc. PO Box 14285 Charleston, SC 29422-4285 USA(800) IHS-TYPE 1-843-406-9113 www.IHSType.com



CATALOGUE & NEWSLETTER OF TYPE & TEMPERAMENT, INC. PHONE: 1-800 -IHS -TYPE

Give Yourself
the

Readers’ Comments About- GIVE YOURSELF THE UNFAIR ADVANTAGE

i
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Featured Books

* “It speaks to me personally. I am
amazed that a book on Type can be
so concrete, specific, and practi-

depth. For new-| .. _.._

» Al LEADL

cal. (ESFF) At last— a Type book  comers: clarity, HAPEY ENOUGH. 8
« . . ,

* “I was impressed with its clatity that’s powerful and fun! The  power, and fun. gg&gg\’

and logical otganization.”
(ENT))

* “It is both elementary and ad-
vanced. Like Bach and Mozart, it
communicates at many levels.”

(ENTP)

* “A terrific book.”

William D. G Murray

melding of Pot-Shots® from
Ashleigh Brilliant, with Bill
Murray’s  enthusiasm  and
insights on Type. Result: the
serious, effective, but light-
hearted best way to intro-
duce all your friends to Type
(and Temperament).

/| that Will have You Rolling in the Aisles

A Serious Practical Guide to Understanding Human Personalities

For type experts:

Includes  self-
scoring Type indi-
cator and 04 pages [ &4
of Type Descrip-

tions Plus Ath LLeshieion Brant 1965

| WANT EVERYONE
TO BE HAPPY~ _

BOTHERING
ME, o A

Pot-Shots No 3320

Function material— that part
of you that can get you into
trouble if you don’t watch

Illustrated with Pot-Shots®
by Ashleigh Brilliant

Susan Scanlon; The Type Reporter h tharn- about concipfts Ouf‘! . liner of all th This is “the book about
at can improve your life, ‘most appealing of all the

('INF'D reduce conflicts, increase  books about the MBTI® that ope ’il;;tp cople actually

* ““.a stroke of genius!” personal  effectiveness — at are out there” Richard Bolles, read
(ENE]) work and at home— in vir- What Color Is Your Parachute?

*“Seri 22 tually a// y lationships.

Serious good fun waty @l yout reationships www.GiveYourselfTheUnfairAdvantage.com

(ISFP)

* “Beautiful!” is the single most
frequent comment...
* “You have touched my soul”
(ENE))
*“I read the first two lines and there
were tears in my eyes”’
(INF))
*“I’m going to give it to everyone for
birthdays and Christmas, for ever-
more”
(ENE))
*”like having a wise mentor over your
shoulder whispering encouragement

“ 4 AND YOU DIDN’T THINK YOU HAD A PRAYER

You Didn’t
k You Had

-~ € William D. G. Murray

Serious prayer-poems
for each of the 16 Types,
using a pattern of thanks for
the gifts of Type, then a
request for help for the
downsides.

Now 2a new, much ex-
panded edition of these most
popular prayers adds new

with the extraverted func-
tions; (2) Using Type in
Churches (also wuseful in
other organizations); and (3)
Understanding how different
Types LISTEN- what they
tune in to, what they filter
out and “don’t hear.” Most
of this is not to be found in
the usual books on Type.

Serious Prayers for Every Different Kind of Person—Based on the Principles
of Psychological Type. There’s One for You...

These longer prayers have
elicited wonderful reader
comments:

“Beautiful.” is the single
most frequent comment.

“You have touched my
soul.”

“I read the first two
lines and there were tears
in my eyes.”

‘ . Featuring: i ..
and guidance into your ear... every material that: (1) explains TYPEgSPOTTINGTM “I’'m going ’to give it to
beginning therapist could benefit how to usc the authors HOW TYPES LISTEN ~ ¢veryone for birthdays and
CAWs system of identi- TYPE IN CHURCH Christmas, for evermore.

from the clarity & wisdom in this
book”

100% 60 Day Money-
Back Guarantee

If for any reason you change

fying a p'etson’s type, ot
“Typespotting™,”  starting

www.AndYouDidntThinkYouHadAPrayer.com

INVISIBLE
FORCES 11

INVISIBLE FORCES 1l

Your Career & Workplace

Harnessing the Power of Archetypes to Improve

The PMAI™ Package

What Archetypes Are
Running Your Life?

Carol Pearson

and Pearson’s work on Ar-

Introduction to Archetypes; in-

. i . B i Auth ¢ chetype Indicators* allow cluding the Pearson-Marr
your mind, just send it back P CSt‘SC l;g 4 uthor o you to wotk from the uncon- Avrchetype Indicator™
within 60 days for a full re- wakening The Heroes Within s “Inyisible  Forces” (PMAI™) is now available to

fund, no questions asked. And
we’ll still be friends. You

. . about the rules of his firm, individuals
have my word. chetypes, ap Ehles dzpth con- “There are no rules. But woe to who want to
CEPLs 1o workplace dynamics. thee if thee break them.” As this learn more.

(the original) Bill Murray

Butersg”

President,
Type & Temperament, Inc. /

and the PM.A™
Powerful new workbook
by today’s top name in Ar-

Ever do a Type training for
an organization but it didn’t
really “take?” Learn why.
Odds are it involved the
Archetypes of the group and
of key individuals in it. This

that must be dealt with. To
quote a noted Quaker, asked

book helps you to recognize
the power of the Archetypes
that are Znvisible forcesin your
work life, you will gain in-
sights that will seem magical
to most people.

all users, trainers, counselors,
couples and

A practical
program for
anyone.

Certification Not Required

Type & Archetype Press

www.InvisibleForcesII.com

| | www.IntroToArchetypes.com
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BE the LEADER

e LOVE.. BE the LEADER PEOPLE LOVE...to FOLLOW
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FINDING YOUR OWN TRUE NORTH

A Must-Have for Trainers, Coaches... and All Leaders

This Life-improvement Book for Counselors... Includes McWorkstyles Profiles™

Patrica R. Adson, PhD

This “Book That Changes
Lives” reveals how master
therapist Pat Adson works
quiet miracles in people’s lives.
She uses a practical application
of Pearson’s system of Jungian
archetypes to determine where
the client is, and to what new
and different paths they may
feel called.

Archetypes are unconscious
energy patterns— like scripts or
stoties we’re part of, and the
roles we play. The good news is
you already know these

and Everyone Else!

“people”— like the Warrior,
the Caregiver, the Lover.

There are times when life
calls you to be one of these.
Some enchanted evening, the
Lover archetype comes up
from your unconscious and
takes over.

This book can help you find
your own direction in life.

The 12 sets of archetypal
questions are alone an invalu-
able tool if you are working on
your own life, or helping your
clients.

Get one for yourself, today!

www.FindingYourOwnTrueNorth.com

=<8 William D. G. Murray &

Rosalie R. Murray

An in-depth review of each
of these two personalities and
how they interact with each
other. Includes sections on:
Love, Sex, and Relationships;
Attitudes Toward Money;
Child-rearing; Recreation and
Vacations; Careers for INF]’s;
INF] Boss with ENFP Em-
ployee (and vice-versa) INFJ’s
in Therapy; and more. Specifics
of how their personalities
mesh—or clash.

WHEN ENFP & INFJ INTERACT
“Your Book was Better Than 6 Months Therapy”

(INFJ / ENFP couple)

“tells more about INF]s than any-
thing we’ve seen.”

Provide this book to your
ENFP & INF] clients, and win
their undying gratitude.

Don’t Read This Book;
Listen To It In Your
Car...

NOW available in:
“Books on Tape”

A cassette or CD version
read by the authors.

Rus McCarter, PhD

e —

Why Leaders Need to
Value Personality Differ-
ences; The Changing Work-
place; Managing Your Most
Valuable Assets; Vatious Ap-
proaches to Personality Differ-
ences; The 4 Basic Workstyles.

Why Use Type Styles in
the Workplace; Not One Size
Fits All; It’s All Positive and
People Love It; It’s All Positive,
How Is It Useful?; What It Tells
you about People; Appropriate
and Inappropriate Uses of Type
Information; Reading People-3
Different Areas of Exhibited
Behavior.

Look To One Another

William D. G. Murray

| www.INFLinfo

(note: not “.com”)

& Rosalie R. Murray

Psychological Type plus
Cognitive Therapy!

The term “Reframing,” which
comes from cognitive therapy,
is a very helpful concept in
working with psychological
type. Reframing is learning to
look at the same idea, but put-
ting it in different context or
perspective, usually to change
from a negative to a more posi-
tive or objective viewpoint.

Out of this can grow differ-
ent behaviors and choices. Type

Sl DISCOVER the POWER of INTROVERSION

of
jiiiieall What Most Introverts are Never Told, & Extraverts

Learn the Hard Way
ol by Cheryl N. W. Card

Yes, Introverts are dif-
ferent from EXTRAVERTS!
Hurrah! Introverts have some
natural advantages. This book
helps Introverts value them-
selves for their Introversion
(not just how well they've
learned to extravert).

It also helps Extraverts
recognize their need to intro-
vert if they are to be balanced,
functioning “whole people.”

Perfect gift for your Introvert
friends, for parents or teachers
of Introvert children, or Extra-
vert spouses or parents of In-
troverts.

Note: C. G. Jung defined Introver-
sion and Extraversion as a natural
Jocus or turning (vert) of onr energy
inside (intro) or toward the outer
world (extra). Today “extravert” is
sometimes  spelled “extrovert,” with
an “0.” The field of psychological type
uses Exctravert, as Jung did.

gering For”

= New Materials Make

www.PowerOfIntroversion.com

Type Work For...
Workshops, Seminars, Client
Consultation, Couples, Families
& Individuals.

1.-When E & I Interact; User
guide plus worksheets for each
possible combination. Tells the
Positive implications and behav-
iors and the potential Negatives.
2.-Type Prescriptions™  for
Extraverts™...(& Introverts,
Sensers, iNtuitives, Thinkers,
Feelers, Judgers, Perceivers).
Handy pocket cards translate
type theories into useful day-to-
day actions.

“Dr. Rus McCarter’s book should
be considered not only a reference
Jfor developing staff and growing a
company, but also an investment in
strengthening work relationships
and therefore the bottom line.
Because it is so wonderfully writ-
ten, the book is both substantive
and easy 1o read. .. expect to learn

while being entertained.”
Holly Latty-Mann, PhD. President, The
Leadership Trust, Research Triangle
Park, NC. Former Exec. Prof. 1 eader-
ship Development, Wake Forest U. Bab-
cock School of Management
Order Your Book and Accom-

panying Workbook Today!

| www.BeTheLeader.net |

POWER of REFRAMING.com

How To Avoid Unnecessary Conflict— Learn How We

gives us a powerful tool to iden-
tify traits and behaviors that may
be causing problems. Type is an
objective non-judgmental frame-
work to help us reframe our
understanding of the situation,
and avoid unnecessary conflict

This book lists a number of
traits, attitudes and behaviors
typical of each letter of your
Type (and also for the 4 Tem-
peraments). Shows the negative
way we may look to someone of
the opposite persuasion, then
how this now may be positively
“reframed.”

| www.PowerofReframing.com |

TYPE COMMUNICATIONS PACKAGE

Practical Tools... “The ST practical Stuff Folks are Hun-
(Dr. Dan & Elizabeth Mannen)

3.-Caveats on Type™ (Things

to watch Out For)... key warn-
ings professional Type users
must (ethically) provide every
client/student.

4.-Type Basics™... A summary
of basic principles of Type.
Explains Functions, Attitudes,
the 4th function and more. Can
be used as complete seminar
outline.

Package contains all 4 items
described here in an attractive
vinyl binder useful to hold
other Type-related items.

www.TypeCommunication.com
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TYPE &
TEMPERAMENT

Your Resource For Person-
ality Type & Temperament
w/ Myers Briggs(MBTI®),
and PMAI™

VISIT OUR WEBSITES:
TypeTemperament.com
IHStype.com
TypExpert.com
OppositeTypes.com

GiveYourselfTheUnfairAdvan-
tage.com

TypeCommunication.com

VISIT OUR BLOGS:
Typolitics.com
IHSType.com/blog
TypeNomics.com

TypeandAddiction.com

NO MAN IS AN ISLAND

ARE
LONG PENINSULAS.

Type & Temperament Seminar Kits Give
Your Clients the “UNFAIR ADVANTAGE”

Complete Ready-to-Go Turn-Key Packages
Used by Fortune 500 Companies, here and abroad,
and by Top Consultants & Trainers

“Your Seminar Kit Made Me a Hero”
INTP Trainer

Everything You Need
to Get Started...
Begin giving professional
introductory workshops
without the hassle (or high
cost in time and money) of
developing your own pres-
entation.

Power Point Presentation for PC or Mac
Speaker’s Notes—Suggested script sheets
Handouts—3-to-a-page miniatures
Personalized—with your own name or or-
ganization on presentation and handouts

¢
¢
¢
¢

“I’ve been to two or three Introductory Type seminars

but this is the first time I really got it!”’
INFJ Therapist attending Bill’s Unfair Advantage Type Seminar

Unfair Advantage Type Seminar Kit— A presenta-
tion with 85 overheads—75 of them with Ashleigh Brilliant Pot-
Shots™—to describe the basics of Type, plus much more...
Unfair Advantage Temperament Seminar Kit—
A brief but powerful introduction using Ashleigh Brilliant Pot-
Shots™ to introduce groups to Temperament in 30 min.

Note: the block at left is one of the Ashleigh Brilliant PotShots® that help matke
both the Unfair Advantage Seminar Kits so powerful. They are also featnred in Bill
Murray’s book “Give Yourself the Unfair Advantage” shown on page 2 of this
catalog. Also available at: www.GiveYourselfTheUnfairAdvantage.com.

Ashleigh Brilliant©1977

CONTACT US AT:

Type & Temperament, Inc.
PO Box 14285

Charleston, SC

29422-4285

USA

Phone: (800) IHS-TYPE
[(800) 447-8973]
(843) 406-9113

Fax:  (843) 406-9118

E-Mail: info@IHSType.com

PotShot® No. 1120

Type Communication Seminar Kit— Type-based
training covers basics of general communication. Help improve
communication between all Types, learn Typespotting™ clues.
Teambuilding & Type Seminar Kit— Ready-to-go
seminar kit for organizational teambuilding, using Type concepts
and exercises as well as additional organizational input.
Oppositeness Seminar Kit— Benefits & difficulties of
Opposites. Why they have trouble communicating and how they
can become a great team or couple. Why opposites attract or
repel and how they interact.

Intro to Psychological Type Seminar Kit—
Ready-to-go kit lets you start giving professional introductory
workshops covering the essentials of both Type & Temperament.
Thinker-Feeler Seminar Kit— First of a seties designed
for short presentations to groups unfamiliar with Type. Covers
one vital dimension (Thinker/Feelers) only.
Extravert-Introvert Seminar Kit— 2nd of a series.
Covers one vital dimension (Extraverts/Introverts) only.

Type & Careers Seminar Kit— Designed to help with
self-assessment and career focus, career selection or change and
job search. Based on author’s Type and Careers college course.

PHONE: 1- 800—-IHS—-TYPE

The Nature of Truth,
The Truth of Our Nature

(article cont’d from p.1)

The Senser is in touch with
hete-and-now facts, as provided by
the 5 senses, so will tend to be prac-
tical, empirical, seeking common-
sense solutions that work.

The iNtuitor makes instant
mental interconnections between
seemingly unrelated information, and
has learned to “read between the
lines,” hear what you didn’t say, come
up with totally new ideas, has learned
to trust hunches, see what wil/ be
(while the Senser sees more clearly
what ). We all use both S and N,
but prefer one and are more com-
fortable using that one.

The Thinker prefers to base
decisions on the objective rules of
logic, which tends to make him seem
cool, impersonal, rationally effective,
sometimes scientific, with great trust
in cause and effect, in reason and the
rule of law. (“This is not a court of
Justice; this is a court of Law,” a
Thinking-type Supreme Court justice
once said.)

The Feeler’s truth is more
personal. It may seem illogical to
Thinkers, because it is based on
personal values, priorities that are the
logic of the heart. Feelers may thus
seem warmet, more “people people.”
Their truth is personal and logic is
irrelevant to it. It’s not “Is it logical?”
but “Is it good or bad, right or
wrong?” We all use both T and F,
but prefer one and are more com-
fortable using that one.

Similarly, some of us prefer a
Perceptive or Adapting approach to
life: casual, flexible, keeping options
open while we get more information
— facts (S) or possibilities (N).
Others, called Judgers or organiZ-
ers,** prefer to be more planful,
scheduled, organized, deciding
quickly — whether with the head (T)
or the heart (F).

Bill Mutrray

* The first pair of opposing factors
in Jung’s typology is the focus of our
energy between the outer world —
Extraversion (E) and our inner world
— Introversion (I). Since I is used to
denote Introversion, “N” is custom-
arily used to denote iNtuition. To
Intuitives, this will seem obvious.

** The Myers-Briggs Type Indica-
tor® uses the terms Perceiving and
Judging (P&]J), while The Golden™
Personality Type Profiler uses
Adapting and organiZing (A&Z) for
the last pair of preferences.

To learn more about Seminar Kits go to www.TypeTemperament.com
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